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Installation
New store
If you have just set up a new PrestaShop store, the PrestaShop Metrics module is
pre-installed and can be accessed via your Module Manager page.
You can start the setup by simply clicking on the welcome banner on your main dashboard.

Existing store
If you want to use PrestaShop Metrics on an already existing store, you will first have to install the
PrestaShop Metrics module, available for free on the PrestaShop Addons marketplace or directly from
your Module Manager in the back-office.
Once the module is installed, you will be prompted to launch the PrestaShop Metrics free trial.
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PrestaShop Metrics: launch the 30-day free trial
The value proposition of PrestaShop Metrics now lies in a single plan, which is priced according to the
revenue of the store:

We determine the plan which suits most your level of activity based on your monthly turnover
(=average over the last 3 months).

For example,
- if your average turnover over the last 3 months is €870, you will not be charged
- if your average turnover over the last 3 months is €7990, you will be charged €9,99/month

If your average turnover changes from month to month, you will be billed accordingly:
If your average turnover over the last 3 months is €870 at the beginning of month 1, you will not
pay any fees for this month.
However, if at the beginning of month 2 your average turnover over the last 3 months is €1100
and therefore exceeds the first level, you will be charged €9,99 for month 2.

Step 1: Login to your PrestaShop account

The first step to launch your free trial is to link your store to your PrestaShop account once the
plan has been confirmed.
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If you don't have a PrestaShop account, you will be able to create one very easily at this stage.
It ensures that you will be identified if you use other Essentials modules in the future.
Once your account is created, you will be able to associate it to your store in order to continue the
configuration of the module.

Just click on the 'Associate' button to get started:

●
●

To create an account, enter your email address, enter the password of your choice, read and
accept the terms and conditions and then click on continue.
To log in with your existing account, click on Log In and enter your login details.
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.
At this stage, you can associate your shop to your PrestaShop account:
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Step 2: Add your bank details

After having created and associated your PrestaShop account to your store, you just have to fill in your
bank account details. Your bank account will not be automatically debited when you subscribe , as
you benefit from a free trial month.
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By clicking on 'Fill billing details', you will enter the journey that will allow you to enter your bank
details:

1)
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2)

3)
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Step Three: Launching the first synchronization
Once these 2 steps are completed, the first synchronization of data to a dedicated server is triggered.
This may take a few hours and will be necessary for you to access all your metrics on the module.
Rest assured, the synchronizations that will update your data will not prevent you from accessing it
later.

Step Four: Login to your Google Analytics account
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This additional configuration step allows you to connect your Google Analytics account to
sync your visit data with your PrestaShop Metrics dashboard.
To do this, simply click on the login button. You will then be redirected to a Google authentication
window.

Select the email account linked to your Google Analytics account. You may need to create an account
(more information on how to create a Google Analytics account in the New Google Analytics User
section below).
Once you have read and accepted the general terms of use, click on the authorization button to link
your Google Analytics account with your PrestaShop Metrics account.
You will be redirected to the PrestaShop Metrics configuration page and will have the possibility to
choose the Google Analytics property you want to associate with the account you have just
connected:
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Specific case: several Google Analytics properties
If several properties are linked to your Google Analytics account (to track multiple websites for
example), an option will appear to allow you to modify the property associated with your website.
Click on Change property and select the adequate property from the available options linked to your
Google Analytics account.

Specific case: the account or property does not match the detected
Google Analytics tag
PrestaShop Metrics automatically detects a Google Analytics tag on your site. If the Google
Analytics tag on your site does not correspond to the account or the provided property, a warning
banner will be displayed to inform you of this mismatch.
You have three options to resolve this problem.
●

If the error indicates a mismatch between your tag and your Google Analytics account, you
need to change the Google Analytics account. The tag detected on your site seems to be
associated with another Google Analytics account.

●

If the error indicates a mismatch between your tag and the selected property, change the
property. The tag detected on your site seems to correspond to another property of your
Google Analytics account, available in the list.

●

If necessary, set a new Google Analytics tag. For more information about this step, read the
New Google Analytics user section.
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Specific case: no tag detected
PrestaShop Metrics automatically detects a Google Analytics tag on your site. If no tag has
been detected, a banner will appear inviting you to add your tag. You will need this tag to sync your
visit data with Google Analytics.
You can use our Google Analytics module to do this. For more details on this step, please read the
next paragraph.
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New Google Analytics user
Creating and setting up a Google Analytics account
(source: Google Analytics, https://support.google.com/analytics/answer/1008015)
To start collecting standard data from a website :
1. Log in to your Analytics account or create one:
Go to google.com/analytics. Use one of the following methods:
To create an account, click on Get Started for Free.
To log in to your account, click on Login to Analytics.
2. Set up a property in your Analytics account. A property represents your website or application.
It is also the data collection point within Analytics.

Add the Google Analytics tag to your site
In order to collect data in your Analytics property, you need to add your tag to your website. You can
use our free Google Analytics module to do this.
Once this module is installed on your online store, simply go to the module configuration page.
You will find a fillable field asking for your Tracking ID at the bottom of the page.

This ID is available in your Google Analytics account, in your property settings. This is what it will look
like: UA-123456789-1.
Copy and paste your ID from Google Analytics and click on the Save button.
Your tag is now installed on your site.

Go back to your Prestashop Metrics configuration page, refresh the page if necessary. A banner will
inform you that your PrestaShop Metrics service is now successfully set up.

NB:
●

It can take up to 24 hours to see your visit data in your Prestashop Metrics dashboard.
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●

To instantly check the actual installation of your Google Analytics tag, go to your Google
Analytics account and go to the real-time reports section. Visit your site as a normal user
would. You should be able to see this activity live on your Google Analytics account.

Are you experiencing difficulties?
If you encounter any problems or require any further information, please do not hesitate to
contact us. A contact link to our direct support is available from the "Help" tab of the Prestashop
Metrics configuration page.

Once your Google Analytics account is connected, all you have to do is wait for the end of
the synchronization of your data to access the module! You will be notified by email.

Once the synchronization completed, you will see this screen:

You can now access your data in the PrestaShop Metrics module.

You can also access your module via:
-

The PrestaShop dashboard:
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-

PrestaShop side menu: when Metrics is installed, the 'Statistics' menu entry is directly linked
to the Metrics module.
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-

the Module Manager in the back-office:

You may notice that activating PrestaShop Metrics automatically deactivates any previous
default statistics modules to optimize your dashboard. However, you can always access and
re-activate these modules in the module configuration page.

Value proposition

Activity tab: Focus Business
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In each card, a small tooltip gives you the definition of the relevant KPI:

Date selector
The horizontal bar at the top of your interface allows you to select different time periods in
one click:

●
●
●
●
●

Yesterday
Last 7 days
Last 30 days
Last 3 months
Last 6 months

The 'Custom' entry allows you to enter the date selector and choose the analysis period yourself:
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Interface shortcuts
In the top right-hand corner of the interface, you have 3 shortcuts allowing you to quickly
access:
-

data export
full screen
and a drop-down menu that contains the rest of the options available to you:
access to the configuration page
access to the FAQ
the portal that allows you to communicate your ideas regarding the future of the
module

24 months of data history
The data available on PS Metrics goes up to 24 months of history.

Period comparator: previous period and previous year
This feature allows you to compare the evolution of your KPIs from one period to the previous
one.
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You can easily analyze your performance:
from period to period (vs N-1)
from one year to the next (vs Y-1)

Go further in analyzing your “Business” KPIs, with detailed KPIs and access to key moments on your
best performing categories and products.

List of available KPIs:
-

Gross revenue
Orders
Conversion rate
Details of gross revenue
Methods of payment
Top 10 best-selling products
Evolution of revenue
Evolution of orders
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Interface overview
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Acquisition tab: Traffic Focus

List of available KPIs:
-

Sessions
Unique visitors
Distribution of traffic by source
Distribution of devices
Evolution of the sessions
Top 10 countries in sessions
Top 10 landing pages in sessions

Interface overview
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Customer Behavior tab: User focus

List of available KPIs:
-

Average cart value
Abandonment cart rate
Bounce rate (Universal Analytics)
Average session duration (Universal Analytics)
Engagement rate (Google Analytics 4)
Distribution of customers
Evolution of the average shopping cart value

Interface overview
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CSV Exporting
It is now possible to extract KPIs from PrestaShop Metrics in order to re-use them in other formats, on
other media:

Email Reporting
It is now possible to schedule a weekly email from the PrestaShop Metrics interface, in order to
access a synthetic version of its interface, without having to connect to the back-office.

This feature can be configured from the module parameters:
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Here is a preview of the email that the users of the feature will receive:
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